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Too High

Perception of Electric Rates
More than half of survey respondents said their co-op’s rates are “about right” or “a bit low.”
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have a positive opinion of their co-op as 
a trusted source of information about 
energy use and consumer choices.

83%

New Report

Change
from 2018

Consumer-members give co-ops high marks across the board for performance but registered 
their highest satisfaction ever with co-ops being a “partner” in controlling energy use.

Co-op Performance on Specific Traits 
Total
positive

Very positive Somewhat positive

Providing RELIABLE
electric service.

Quickly RESTORING electric 
service after an outage.

COMMUNICATING and keeping 
members INFORMED about 
actions the co-op is taking.

Being a TRUSTED SOURCE for 
information about energy use 

    and consumer choices.

Being a PARTNER in helping 
members control household 
energy use and save money.

68%

65%

47% 37%

39% 44%

39% 44%

27%

27% 95%

92%

84%

83%

83%

+1

+2

+5

+5

+10

Members Have a High 
Opinion of Their Co-op

Source: Survey of 750 electric co-op members, July 2019, margin of error +|-3.6% by Frederick Polls



Disagree
8%

Don’t know
4%

DO ELECTRIC
CO-OPS PLAY A 

“CRUCIAL ROLE” 
IN YOUR LOCAL

ECONOMY?

Agree

88% rate the overall 
performance
of their co-op 
positively.

93%

Source: Survey of 750 electric co-op members, July 2019, margin of error +|-3.6% by Frederick Polls

New Report

Members Think Their 
Co-op Makes a Di�erence

RANKING: ENTITIES THAT SUSTAIN THE LOCAL ECONOMY
Co-ops placed first, above credit unions and hospitals, for importance in maintaining the economic health of the community.

5(Highest) 4 3 2 1(Lowest) DK/Refused

Your electric 
co-op 43%

Local landline 
telephone 

companies
24% 18% 27% 13% 12%

27%

Cell phone 
companies 26% 26% 29% 11% 5%

21%

Locally owned 
small businesses 41% 25% 23% 6% 4%

Big national retailers 
like Dollar General  

and Walmart
33% 29% 23% 8% 7%

3%
Businesses that 
support farmers 
and agriculture

41% 25% 6%22%

4%

Local doctors 
and hospitals 43% 23% 21% 8% 6%

Local banks or 
credit unions 43% 27% 21% 6% 3%

70% HIGH

70% HIGH

66% HIGH

66% HIGH

66% HIGH

66% HIGH

52% HIGH

42% HIGH

3%

Note:  Rounding means some lines don’t add up to 100.

 
 



Co-op 
Members are 
Politically Active

Consumer-members are 
generally comfortable with 
their co-op encouraging them 
to engage politically.

Co-op Political
Actions

75%

Encourage all co-op 
members to vote in 

elections.

69%

Send email action alerts 
about breaking legisla-
tive or regulatory news 

impacting co-ops.

59%

Ask members to 
contact elected 
representatives 

about a co-op issue.

Change
from 2018

Political Engagement Behaviors
Co-op consumer-members show strong involvement in the political process,
including significant jumps among those who contact government officials
and contribute to campaigns.

Will vote in 2020 
presidential

election

Voted in 2016 
presidential

election

Vote in every
election

Contacted elected 
o�cial to voice 

opinion

Contributed 
money to political

candidate

Posted social 
media political 

view

Attended co-op 
meeting

96%

92% +5

—

55% +15

41% +14

31% +1

26% +6

69% +3

believe co-ops do a good job 
communicating with them and keeping 
them informed about co-op actions.

84%

Source: Survey of 750 electric co-op members, July 2019, margin of error +|-3.6% by Frederick Polls

New Report


