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NRECA Communications Managers

STEPHEN BELL
Senior Director

of Media and PR
stephen.bell@nreca.coop
571-205-7719

JESSICA O’NEAL
Senior Director of
Digital Strategy

RE Magazine ¢ electric.coop
* cooperative.com News

* Creative Services

¢ Multimedia ¢ Social Media

jessica.o’neal@nreca.coop
703-907-5712

KATIE ALLEN

Digital Managing Editor
katie.allen@nreca.coop
703-907-5723

RENEE GARVER
Director of Marketing
renee.garver@nreca.coop
703-907-6215

HOLLY WETZEL
Senior Director of
Marketing and Member

Communications

Member Communications

* Marketing ¢ Internal
Communications ¢« Leadership
Communications

holly.wetzel@nreca.coop
703-907-6042

SCOT HOFFMAN
Editor, RE Magazine and
NRECA News
scot.hoffman@nreca.coop
703-907-5856

KEVIN KEPPLE
Creative Director

kevin.kepple@nreca.coop
703-907-5727




cooperative.com

Cooperative.com is an industry portal for
electric co-ops that includes access to:

Your benefits
News (no login required)

Communications Interest Area is a central
information hub for Communicators and
Statewide Editors and contains:

Co-op communication best
practices and samples

Straight Talk articles and images for use in co-op publications

Information about communicator groups and
the CCC certification program

Spotlight on Excellence Awards program information
Lexicon Project information

Also of interest to communicators on cooperative.com:
Industry tools and information organized by topic (Topics)
Touchstone Energy® resources (Touchstone Energy® Cooperatives)

Business & Technology Strategies (Programs & Services > Business &
Technology Strategies)

Young Adult Member Engagement (YAME) Initiative (Engagement
Resources)

Co-op job opportunities (Co-op Jobs)
Directory of co-op staff (People & Networking > People Finder)
Co-op data and maps (Maps, Facts & Figures)

Professional communities (People & Networking > Professional
Communities)

KEY CONTACTS

JESSICA O’NEAL
Senior Director of
Digital Strategy
jessica.o’neal@nreca.coop
703-907-5712

MICHAEL LYNCH, CCC
Senior Digital Products
and Analytics Manager
michael.lynch@nreca.coop
703-907-5735

KATIE ALLEN BLAKE WHITNEY

Digital Managing Editor g(_an_ltorl Eep:ty

katie.allen@nreca.coop Igita i roducer

703-907-5723 blake.whithey@nreca.coop
703-907-5701




RE Magazine

S COOPERATIVE.COM

How one Pennsylvania coiop leverages
local charms to rébuild communities

RE Magazine, NRECA’s flagship monthly
publication, features co-op-focused human-interest
stories, thought pieces and technology articles.

KEY CONTACTS

SCOT HOFFMAN
Editor, RE Magazine and
NRECA News
scot.hoffman@nreca.coop
703-907-5856

VERONICA FRANCO
Circulation Manager
veronica.franco@
nreca.coop
703-907-6733

BLAKE WHITNEY
Senior Deputy

Digital Producer
blake.whitney@nreca.coop
703-907-5701



electric.coop

Family, Fraternity:at
Lineman’s| Rodeo

Electric.coop is NRECA’s home for showing all the ways America’s
electric cooperatives are making life better for the people
and places we serve. The main content pillars highlight:

Our communities that rely on us to deliver safe, reliable and
affordable energy;

The energy and technology we use to accomplish our mission; and
The shared cooperative advantage that guides us along the way.

For lawmakers, regulators, journalists, researchers and energy
wonks, this site brings depth and humanity to topics that can be
technical and dry. For members, this site offers compelling
stories from your friends and colleagues across the cooperative
network and easy-to-navigate resources to help you share the
co-op story with your consumer-members at the end of the line.

KEY CONTACTS

JESSICA O’NEAL BLAKE WHITNEY
Senior Director of Senior Deputy

Digital Strategy Digital Producer
jessica.o’neal@nreca.coop blake.whitney@nreca.coop
703-907-5712 703-907-5701

KATIE ALLEN

Digital Managing Editor
katie.allen@nreca.coop
703-907-5723




Media And Public Relations

The media and public relations team is responsible for external
communications, including aggressive media outreach, crisis
communications support and driving message development
and strategy for NRECA and our member co-ops.

Collaborates with our member co-ops and other NRECA
departments to tell the modern electric co-op story in support
of public policy objectives.

Provides op-eds, talking points, media pitches and other
messaging to assist our member co-ops.

Develops specialty communication toolkits and resources
on timely issues like governance communications, reputation
management and the Lexicon Project.

M MORNING CONSULT [Fvs] mrswommes oo

oPINION

Infrastructure Legislation Must Benefit
Rural America

5Y JIM MATHESON

im 12,000

American jobs and generating $88 billion annually in goods and

™
©

KEY CONTACTS

STEPHEN BELL
Senior Director

of Media and PR
stephen.bell@nreca.coop
571-205-7719

SHELBY HARTLEY
Advocacy
Communications Manager
shelby.hartley@nreca.coop
571-581-5059

DAN RIEDINGER
Senior Communications
Manager
dan.riedinger@nreca.coop
703-907-5616

KATE TILLOTSON
Senior Communications
Manager
kate.tillotson@nreca.coop
202-264-0538



NRECA Social Media

Connect with NRECA on social media for news, events, legislative
updates, international developments and other content to share with
co-op staff, elected officials and member-consumers. Have something
to share with #CoopNation? Be sure to tag us in your social posts using
the handles below. Our social media managers are also available to help
brainstorm and strategize when it comes to your co-op’s social efforts.

€ NRECA

America’s Electric Cooperatives

NRECA
o facebook.com/NRECA.coop

¥y @nrecanews
@electriccoops

m linkedin.com/company/nreca
@ youtube.com/electriccoops
d @electriccoops

co-opswOTE

A PROGRAM OF AMERICA'S ELECTRIC COOPERATIVES
WWW.VOTE.COOP

Co-ops Vote
0 facebook.com/coopsvote
Y @coopsvote
(@coopsvote

KEY CONTACTS

NRECA Youth Tour

© facebook.com/
NRECAYouthTour

@NRECAYouthTourDC

TARA CUGELMAN-
MCMAHON

Social Media Manager
tara.cugelman-mcmahon@
nreca.coop

703-801-0381

CALE MCCALL
Grassroots Social
Media Manager
cale.mccall@nreca.coop
703-907-5729



Leadership Communication

NRECA provides communication support to NRECA’s Board
of Directors, the CEQ’s office and various special projects.

In addition to the leadership communication team’s day-to-day
responsibilities, they are available to consult with NRECA member
cooperatives on:

Executive speeches

Manager’s columns

Annual reports
Other communications from senior co-op leaders

KEY CONTACTS

MAURA GILES
Senior Leadership
Communications
Manager
maura.giles@nreca.coop
703-907-6226

SHELBY HARTLEY
Advocacy
Communications Manager
shelby.hartley@nreca.coop
571-581-5059




Multimedia

The multimedia team supports projects that incorporate visual, graphic
and audio elements and crafts them into finished presentations and
podcasts. The team shoots and edits a combination of video and

still photos as well as gathers audio and creates animations to

tell co-op stories.

KEY CONTACT

DENNY GAINER
Multimedia Producer
dennis.gainer@nreca.coop
703-907-5724




Creative Services

The NRECA Creative Services team is a group of creative
problem-solvers who serve an integral role in sharing the
co-op story with both external and co-op audiences.

We provide expertise and creative solutions in the following areas:
Infographic planning and design

Print and digital storytelling
RE Magazine

cooperative.com

electric.coop
Social media channels

Brand cohesiveness and promotion

High.
Perfory,,

Insyj
giatlated

KEY CONTACTS

KEVIN KEPPLE JENNIFER WHEELER,
Creative Director CC(_: . .
Kevi Senior Graphic Designer
evin.kepple@nreca.coop X
703-907-5727 jen.wheeler@nreca.coop
703-907-5615

RIVA CHO

Senior Graphic Designer
riva.cho@nreca.coop
703-907-5652
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Touchstone Energy®

RT} Touchstone Energy®
Cooperative

Cooperatives
The power of human connections®

Touchstone Energy helps its member cooperatives strengthen their
relationships with their members. It is a national network of electric co-

ops across 45 states, providing research, communications resources, and
employee training programs to help member systems better engage and
serve their members. As a result, Touchstone Energy co-ops are positioned
to achieve superior member satisfaction and engagement to strengthen
the co-op, the community it serves, and the electric co-op network at large.

Some of the Member Benefits:

Video, radio, print and social ad
campaign assets that can be
branded with co-op logo.

Web and Creative Services, including
a Co-op Web Builder-developed

and hosted website with 24/7/365
support and access to energy
efficiency, safety and technology
articles, infographics and videos.

Social media content support to
supplement local content and an
enhanced custom social media
management service.

Co-op Connections discount
program to support local businesses
and provide co-op members access
to national and local deals.

Access to and participation in
research projects to provide
cooperatives with data on consumer

www.TouchstoneEnergy.com

KEY CONTACTS

trends, including American
Customer Satisfaction Index
(ACSI®) scores for your co-op, The
National Survey on the Cooperative
Difference, online member focus
group surveys and more.

Employee development resources,
including LinkedIn Learning licenses
and Service Excellence training.

Community and economic
development resources, including
those designed to strengthen key
account relations and improve the
quality of life for co-op communities.

Touchstone Energy’s Hot Air balloon
and mascot program for co-op and
community events.

Visit the Co-op Quick Links menu on
www.TouchstoneEnergy.com to
learn more.

JANA ADAMS
Executive Director
jana.adams@nreca.coop
571-319-3378

JOSH MCGHEE
Director, Member
Marketing & Engagement
joshua.mcghee@nreca.coop
703-907-5986

LORI EVERHART
Senior Manager,
Communications and
Member Relations
lori.everhart@nreca.coop
703-907-5633



NRECA Employee Benefits

Does your cooperative offer health insurance or retirement benefits
from NRECA? If so, our Employee Benefits Communications team can
offer you a multitude of commmunications to engage and educate your
co-op’s employees to maximize the use of their benefit plans.

Through our secure, easy-to-use website, we provide engaging
content through infographics, videos and direct mail campaigns that
help take the complexity and confusion out of benefit plans. We also
work closely with benefits administrators to guide them through the
complexities of benefits administration and compliance requirements.

We are committed to providing co-op employees and staff with the
information they need through multiple communication channels
so they can make the most of these valuable benefit programs.

We can help you:

Build a multichannel communication outreach with materials designed
to best fit the needs of your co-op.

Collaborate with your human resources or benefit administrator to
engage plan participants with relevant, action-oriented information about
their benefit plan.

Provide content for various communication platforms on a wide variety
of retirement planning, well-being and health insurance topics. Our
material uses content validated by NRECA language research with benefit
plan participants to ensure co-op employees understand, value and
maximize the use of their benefit programs.

KEY CONTACT

JOHN NULLMEYER
Senior Director,
Employee Benefits
Communications
john.nullmeyer@nreca.coop
703-907-5869

12




Workforce Solutions Initiatives

The Workforce Solutions team is focused on enabling
cooperatives to attract and retain the best, brightest and
best-matched talent. The programs below help members
attract and engage their next generation workforce:

Vets Power Us is a national initiative to recruit, hire and honor
veterans, active military and their spouses. We provide resources
and information to help co-ops attract, hire, on-board and retain
this critical talent. Learn more at cooperative.com/vetspowerus.

The National Electric Cooperative Mentoring Program is
designed to help co-ops retain their top talent and prepare
new HR and benefits professionals for current or future
responsibilities. Visit cooperative.com/mentoringprogram.

Cooperative Career Center is a job board that provides cooperatives
with targeted access to a diverse set of qualified candidates and helps
job seekers quickly and easily find job listings that match their skillset.

Additional programs and resources such as talent
management practices for DEI can be found on the
Workforce Solutions page on cooperative.com.

KEY CONTACTS
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MICHELE RINN, CAE,
SPHR, SHRM-SCP
SVP Human Resources
michele.rinn@nreca.coop
703-907-5999

DESIREE DUNHAM,
SPHR, SHRM-CP
Workforce

Programs Manager
desiree.dunham@nreca.coop
703-907-5995



http://cooperative.com/vetspowerus
http://cooperative.com/mentoringprogram
http://cooperative.com

Grassroots Advocacy

VOICES FOR COOPERATIVE POWER
Voices for Cooperative

Power (VCP) is our N VOiCes for

grassroots advocacy

platform that allows Cooperative

America’s electric

cooperatives to harness Power

the voices of our 42

million consumer-members. It gives them an opportunity to take an
active role in ensuring that co-op goals are in legislation and regulation
at the federal, state and local levels. Through VCP, we champion the
electric co-op business model and the good it does in our communities.

Voices for Cooperative Power engages in two ways:

1. Communication - Our members can be our most influential advocates
if we inform them of the challenges and opportunities we face and
empower them to speak out on our behalf. Through social media and email
messaging, we strive to engage with our member-consumers on a variety
of issues. Join us at voicesforcooperativepower.com or follow us
on your favorite social channel.

2. Education - A summary of the current issues we are following
on behalf of America’s electric cooperatives can be found at
voicesforcooperativepower.com/issues

0 facebook.com/voices4coops @voices4coops

Y @voices4coops m linkedin.com/company/voices-
for-cooperative-power

KEY CONTACTS

LAURA VOGEL
Senior Associate,
Grassroots Advocacy

laura.vogel@nreca.coop
703-907-5717

PAT AHEARN

Director of Political Affairs
patrick.ahearn@nreca.coop
703-907-5850

CALE MCCALL
Grassroots Social
Media Manager
cale.mccall@nreca.coop
703-907-5729

IVY PRATER
Grassroots Technology
Program Manager
ivy.prater@nreca.coop
703-907-5804

14



http://voicesforcooperativepower.com
http://voicesforcooperativepower.com/issues

America’s Electric Cooperatives PAC

America’s Electric Cooperatives PAC (formerly ACRE®) is the federal political
action committee (PAC) of the nation’s electric cooperatives. Backed by over
35,000 individuals making an average contribution of $65, the PAC is truly
grassroots.

Check out the America’s Electric Cooperatives PAC page on cooperative.com
for resources and materials from NRECA and other co-ops across the country
that you can use internally and externally to promote America’s Electric

Cooperatives PAC, including legal guidelines, sample videos and newsletters.

Please consider joining the America’s Electric Cooperatives PAC professional
community at cooperative.com/my-account/Pages/ Professional-
Communities.aspx for more frequent updates about upcoming events and
new available resources.

(= America’s Electric
%4/ Cooperatives |PAC

Contributions to the NRECA America’s Electric Cooperatives PAC are not tax deductible for federal income
tax purposes. Contributions to America’s Electric Cooperatives PAC are voluntary and will be used for political
purposes. You have the right to refuse to contribute without reprisal. Federal law prohibits contributions

from foreign nationals who lack permanent resident status. Any contribution guidelines presented are merely
suggestions. You are free to contribute more or less than the suggested amounts, or not at all. NRECA will not
favor or disadvantage anyone by reason of the amount contributed or a decision not to contribute.

KEY CONTACTS

For more information on who is eligible to join America’s Electric
Cooperatives PAC and how to build a strong program at your
cooperative, please email the PAC staff at pacteam@nreca.coop.

AMY LEWIS
PAC Deputy Director
amy.lewis@nreca.coop
703-907-6917

GABE SNOW

PAC Director
gabe.snow@nreca.coop
703-907-5799

15



Co-ops Vote

The continued growth and success of electric cooperatives relies on strong
political relationships on the local, state and federal level. Co-ops Vote is

a non-partisan program focused on bringing co-op members, candidates
and elected officials together to solidify those relationships through voter
education and civic engagement. The key to the program is boosting voter
turnout in cooperative communities, making sure that our members exercise
one of their most basic rights—the right to vote.

Working in collaboration with state associations and local co-ops, this effort
will educate and engage elected officials, candidates and co-op voters on
important issues like:

Promoting the work of co-ops within the communities they serve.
Ensuring continued access to reliable electricity.
Expanding broadband coverage throughout rural America.

CO-OPS‘TE

A PROGRAM OF AMERICA'S ELECTRIC COOPERATIVES
WWW.VOTE.COOP

KEY CONTACTS

CALE MCCALL
Grassroots Social
Media Manager
cale.mccall@nreca.coop
703-907-5729

LAURA VOGEL
Senior Associate,
Grassroots Advocacy
laura.vogel@nreca.coop
703-907-5717
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Business & Technology
Strategies (BTS)

Electric cooperatives rely on NRECA’s Business A Solar Revolution in
& Technology Strategies Department for Rural America
insights and recommendations on current and
future trends affecting operations, technology
planning, consumer expectations and policy.
We engage directly with internal and external
stakeholders and represent cooperative needs
in key forums to help ensure the longevity and
success of America’s electric cooperatives.

BTS has six work groups involving key issues:

o Analytics, Resiliency 9 Resource Adequacy
and Reliability and Markets
9 Cybersecurity G Transmission and
Distribution

e Distributed Energy

9 Generation, Environment
and Carbon

KEY CONTACTS

STEPHEN BELL
Senior Director

of Media and PR
stephen.bell@nreca.coop
571-205-7719

ALEETA HARRINGTON
Operations Manager

y aleeta.harrington@nreca.coop
703-907-6303

17



Consulting Services

SERVICE AREAS

We partner with CEOs, boards, communicators and
other senior leadersto deliver custom, scalable solutions
in a wide variety of service areas, including:

Business Optimization Technology Management
Organizational Assessments Technology Planning
Merger and Consolidation Data Strategy Planning
Analysis Technology Evaluation and
Business Process Improvement Deployment
Strategic Planning Operations Analysis and

Effectiveness
Grid Data Analytics

Electric Vehicle Strategy

Workforce & Talent Strategies

Executive Search (Senior Staff) Governance & Leadership

Compensation Analysis Strategies
. . Executive Search (CEOQ/General
Succession Planning
o - | cul Manager)
rganizational Culture Board Assessments
Market Research Board Compensation
Consumer-member Assessments

Segmentation Safety Consulting

Member Satisfaction Safety Improvement Planning

Safety Culture Assessment

KEY CONTACTS

JANE SANSTEAD
Senior Analyst,
Research
jane.sanstead@nreca.coop
703-907-5579

GINNY BEAUCHEMIN
Senior Managing Director
ginny.beauchemin@
nreca.coop

703-907-5744

MIKE SASSMAN
Director, Consumer
Analytics & Market
Research
mike.sassman@nreca.coop
703-907-6663
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Homestead Funds

We are a mutual fund manager with

roots in rural America, originally

formed over 30 years ago to invest H omEStead
on behalf of community electric Funds
cooperatives and their members.

At Homestead, our values are aligned with the cooperative
community and our objectives are clear. We strive to give
investors the resources, education and support needed

to build the bright financial futures they deserve.

J = S

Access Support Customization
Utilize our in-house Take advantage of Pull from a wide
financial tool set comprehensive investment range of in-house
and work directly resources and get help solutions to create
with investment from our representatives highly personalized
professionals. along the way. portfolio strategies.

Do you have a specific goal in mind? Or are you looking for
suggestions that make sense given where you are in life? Our team
of financial professionals can provide you with investment guidance
at no additional cost. Go to homesteadfunds.com/appointments

to schedule an appointment for a phone or video call today!

Investing in mutual funds involves risk, including the possible loss of principal. Investors should
carefully consider fund objectives, risks, charges and expenses before investing. The prospectus
contains this and other information about the funds and should be read carefully before
investing. To obtain a prospectus, call 800.258.3030 or visit homesteadfunds.com.

Homestead Funds investment advisor and/or administrator, RE Advisers Corporation, and
distributor, RE Investment Corporation, are indirect, wholly owned subsidiaries of NRECA. 02/22

KEY CONTACT

BRIAN ALLEN

Manager, Institutional Sales; Investment Adviser
Representative; and Registered Representative
brian.allen@homesteadfunds.com

703-350-9156

19



NRECA International

HISTORY

NRECA International was established in 1962, launching NRECA’s
overseas involvement to share lessons learned in the electrification of
the rural United States with developing countries around the world.

COMMITMENT

NRECA International is committed to provide access to reliable
and affordable electricity, and for more than 60 years, 160 million
people in 48 countries have benefitted from our work. This

has resulted in improved healthcare, economic growth, clean
water and better education for many rural communities.

EXPERIENCE

NRECA International’s team designs and builds generation-
distribution systems, designs and installs renewable energy systems
and creates community-owned-and-operated sustainable utilities.
These electrification programs receive funding support from

the U.S. Agency for International Development, the Millennium
Challenge Corporation, the World Bank and other donors.

CHARITABLE WORK

NRECA International is also supported by more than 300 electric
cooperatives in the United States, and private organizations contributing
time, money and materials to dozens of NRECA International projects.

Hundreds of co-op directors, lineworkers, engineers, managers
and other employees have served as volunteers in Latin
America, Southeast Asia and sub-Saharan Africa to bring
first-time access to electricity and train local partners to

help utilities be sustainable in their own communities.

o facebook.com/NRECAInternational
3 @NRECAInt!

@ https://www.linkedin.com/
company/nreca-international/

NRECA International

\

KEY CONTACT

INGRID HUNSICKER
Senior Program
Manager
ingrid.hunsicker@nreca.coop
703-907-5629
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Federated Rural Electric

Insurance Exchange
|

Federated is different from other insurance carriers. We’re an
insurance exchange, with a structure that is similar to a co-op.

We don’t work through agents or brokers. Our field staff is composed
of Federated employees. All claims and administration are handled at
our office by Federated personnel.

We focus on providing services at an affordable cost to our members.
We operate on a break-even basis from our underwriting operation,
allowing investment income to take care of unforeseen circumstances.

We understand the unique challenges you face. Since 1959,
Federated has insured electric and telephone cooperatives exclusively
and continuously.

You can count on us for strategies to help you control risk and reduce
accidents. Federated is the only insurance carrier serving this market
with a fully staffed Safety & Loss Prevention Department experienced
in utility operations.

You can take care of business conveniently at federatedrural.com.
File a claim, check claim status, search your own loss history and
compare system losses by lines of business. Just log in to find the
information you need.

—— ®

FEDERATED RURAL ELECTRIC
INSURANCE EXCHANGE

KEY CONTACT

PAULA GIVENS
Marketing Manager,
Federated RE
Insurance Exchange
pgivens@federatedrural.com
913-541-2949 ext. 149
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https://www.federatedrural.com/

National Rural Utilities Cooperative
Finance Corporation (CFC)

As the only lender created and owned by the electric cooperative
network, the National Rural Utilities Cooperative Finance Corporation
(CFC) based in Dulles, Virginia, provides capital and industry-
leading financial products to America’s 900-plus not-for-profit,
consumer-controlled electric cooperatives and rural utility systems.

In the late 1960s, when federal funds for rural electrification were
no longer sufficient to meet demand, electric cooperatives took
charge of their destiny through a self-help approach—forming an
independent nonprofit financial cooperative that would make loans
only to member systems. On April 10, 1969, CFC was incorporated.

Governed by a 23-member board made up exclusively of electric
cooperative directors and executives, CFC helps our member-
owners attain their business, financial and strategic objectives
through flexible, customized loan products, investment options,
services, tools and training. We accomplish this through a
dedicated staff and a stable, diverse base of funds built by
decades of leveraging relationships in the financial community.

By holding true to our enduring values of
service, integrity and excellence, CFC ensures
that electric cooperatives can access the
capital needed to power and grow the areas
they serve regardless of economic conditions.

KEY CONTACTS

BETH ANN JOHNSON CHARLIE
Communications Manager GLOECKNER
bethann.johnson@nrucfc.coop Vice President,
703-467-1645 Corporate

Communications
charles.gloeckner@
nrucfc.coop
703-467-1682
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NRTC

We are member-driven and technology-focused. NRTC provides
solutions that help our 1,500 electric and telephone members bring all
the advantages of today’s evolving technology to rural America.

NRTC'’s solutions are developed specifically to meet the needs of

rural utilities and their customers and include integrated smart grid
solutions, advanced energy, broadband infrastructure and managed
network services, wireless technologies and programming distribution
capabilities for video and broadband providers.

NRTC helps ensure our members’ success by aggregating their
individual buying power, negotiating national contracts, helping
members integrate technology solutions with their existing
infrastructure and supporting members following implementation.

NRTC members also earn capital credits from their patronage. NRTC
has paid or retired more than $100 million to NRTC members in the

nric

Member driven. Technology focused.

KEY CONTACT

CHRIS MARTIN
VP Member &
Industry Relations
cmartin@nrtc.coop
703-787-7288




2023

Highlighted
NRECA Resources




Straight Talk: Your Go-to Resource

Every month, Straight Talk provides new customizable content that
spans a variety of topics relevant to electric co-ops, including energy
efficiency, electrical safety, the co-op difference and more. Use the
content as-is or tailor it specifically for your co-op. No need to credit
NRECA. We want this content to look like it came straight from you!

Consumer-friendly content

Sample manager columns EDITORIL NOTE: Pl Jour o
Infographics sy
. . . e
Social media graphics/posts e o 93
Stay Fresh: Five Tips for Better Indoor Air Quality
Videos e
We spend a In fact, Prot
the average person spends 90% of their life indoors. (I don’t know about you, but I suddenly
phOtos have the urge to go for a long walk!)
Internal communications resources Arat,
Check out the 2023 editorial calendar et R
for a preview of upcoming resources! i : lylvom e

air quality of your home.

Here are five tips o help you breathe a ltte casicr.

AVOID
POWER
RUSH HOUR

KEY CONTACT
ABBY BERRY ‘
Senior Communication J ‘ 68 hours
Resources Manager order of | of using a toaster
avocado toast 1

abby.berry@nreca.coop
571-319-6231

cooperative.com/straighttalk
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Toolkits

Use these sample toolkits to jumpstart or
supplement your co-op’s planning efforts.

Strategic communications plan
Crisis communications

Social media

Social media crisis communications
Reputation management

Internal communications

Rate change

And more!

INTRODUCING A
RATE CHANGE TO

CONSUMER-MEMBERS (@ cRIsIs
COMMUNICATIONS
) TOOLKIT

SOCIAL MEDIA TOOLKIT

REPUTATION MANAGEMENT AND

GOVERNANCE COMMUNICATIONS

TIVEGUIDE 2 xrica

cooperative.com/toolkit
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Young Adult Member Engagement

(YAME) Initiative

NRECA and Touchstone Energy® have created a suite of resources
to help co-ops meet changing member expectations and consumer
preferences. Resources can help co-ops meet their members
where they are. Content also includes tools for recruiting new
talent, engaging employees and culture development.

YAME Phase 1:
Segmented communications strategy
for telling the modern co-op story

YAME Phase 2:
Onboarding & Ongoing
Education Program

HOLLY WETZEL
Senior Director of
Marketing and Member
Communications
holly.wetzel@nreca.coop
703-907-6042

ANNE PRINCE
Senior
Communications
Manager
anne.prince@nreca.coop
703-907-5544

cooperative.com/yame
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JOSH MCGHEE
Director, Member
Marketing & Engagement
joshua.mcghee@nreca.coop
703-907-5986

MAURA GILES
Senior Leadership
Communications
Manager
maura.giles@nreca.coop
703-907-6226



Spotlight on Excellence
Leading Practices Library

Looking for ideas to rejuvenate an existing program or jump
start fresh thinking on a new project? Tap into a sortable
database of 18 categories of leading practices. The library
showcases award-winning content across the co-op network.

Categories include:

Writin

. g . ’
Social media 1 paulding putnam
Ads ELECTRIC COOP

Your Touchstone Energy’ Cooperarive K32
Publications
CcoVID-19

Events A Member A r.eciation CEVAMP
Graphic design Family Movie Night of ol
Photography Jurassic Proportions

And more!
Saturday, July 24. EO?f
Vian-Del Drive In Movie
Middle Point, Ohio
Gates open at 7 pm, movies stort af

“711 ottended

Theater {member business)

-

Glow Halloween

HALLOWEEN
GLOWQCT 29-30

Wk U,
MONSTERS!?

(ol ]

TR A

ic
(w”“’ﬂu‘ve

KEY CONTACT

ALEXIS WOODHOUSE
Marketing Specialist

alexis.woodhouse@nreca.coop 0]
703-907-5714

onExcellence
cooperative.com/spotlight Awards
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Keeping Up with Industry Info
& News Trends

These news sources cover the issues that matter most to your
co-op, the impact they have on your communities, and offer
insight from experts to help you stay one step ahead.

Cooperative.com homepage news feed - Your Briefing
Electric.coop
Electric Co-op News - Wednesday e-newsletter
Sign up via homepage of electric.coop
RE Magazine
cooperative.com/REmagazine
Along Those Lines podcast
cooperative.com/podcast
Washington Daily News Briefing

Sign up via Key Resources section in
cooperative.com Communications program
area

RURAL ELECTRIC M

e i

\ NRECA
BROADBAND

A new national service to helpco-gps
navigate the telecom space
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Communications Data &
Info Resources

There are a variety of supplemental data and info
resources to bolster your co-op’s internal and external
communication efforts. Here is just a sampling:

Maps, Facts and Figures
cooperative.com/maps-facts-figures

Green Ball Brand Guidelines
cooperative.com/communications

Use or Usage Guide
cooperative.com/communications

Beneficial electrification
resources

cooperative.com/
beneficialelectrification

R ARKET
marketresea'rch RES EARCH
SERVICES

'WHO WE ARE

Market Research Services, part of NRECA Consulting Services, Is a full-service market research
i ducting custom studies for NRECA members. Sarving America's Electric Cooperatives

for over 30 years, our

who have an ket
model and truly care about the success of co-ops.

WHAT WE DO
Your co-of p i d

faces strive to design a research
becific needs. We offer several types of market research studies including:

fation * G&T Member Satlsfaction Studes
Jon and ACSI * Statewlde Member Satisfaction Studies
Loyalty & Culture Assessm

The Greening of EEEST-= -t ereri
E I eCtri c ity Learn more at cooperative.com/marketresearch

Name of Co-op | Month 2021

Y

Cooperatives =
Power s

%
56% .
of the o
nation’s a3 )
landmass. 3 .
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Useful Communication Resources

Use your “easy button” - cooperative.com to access these valuable
resources for communications and member services professionals.

Certified Cooperative Communicator Program
Lexicon Project

Connect Conference

Touchstone Energy® “Admire & Acquire” Library
Touchstone Energy® North Star News
Touchstone Energy® image portfolio
Touchstone Energy®’s Co-op Web Builder

Z  COOPERATIVE.COM

Touchstone Energy®

2023 Adm\'@and Acquire
Connect :
Conference

m ”, NRE C Exclusively For and About Touchstone Energy Cooperatives.
Touchstone Energy” L &

ooperatives ]| Americws Electrc Caoperatives T

communications handbook . .

Vit el stablishmermbe rust and ey
potential savings opportnitie when MSRs sclte high il

A Common Language
for a Shared
Cooperative Story

AWorking e D e—

Vot AirBalloon t 2022 Member Appreciation Event
Communication Guide
to the NRECA Lexicon T

@ Walmart Roundtable: ey Accounts Engagement storm
Readiness Partnership

I Missipp, Walmart and lectic o 0 spend  day

maslans
% NRECA + partnebs/

May 9, 2018
For Internal Use Only
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2023
Professional

Development &
Tralining Resources




Learning Opportunities
for Communicators

Continuing education—a critical part of your career as a
cooperative communications professional—allows you to
keep up with the latest industry trends, technologies and best
practices. By attending NCCO, both you and your manager
demonstrate a strong commitment to your success.

NRECA'’s Education, Training & Events (ET&E) department offers
more than 70 programs and courses that provide hands-on, practical
tools and methods that can be applied to the job immediately.

NRECA’s competency-based training programs and events
are designed to target content and skills relevant to your
role. Based on your learning needs and schedule, several
learning options are available: in-person conferences,
courses, web-based learning and certification programs.

These educational offerings, which were created specifically for electric
co-ops and are offered solely to co-ops, are available in these forms:
Live online programs
Self-paced, online programs
In-person programs
There are three main professional development opportunities
of special interest to co-op communications professionals:
1. New Co-op Communicators Orientation (NCCO)
2. Connect Conference
3. Certified Cooperative Communicator (CCC) Program

KEY CONTACTS

Manager, Education,
Training & Events
christine.miller@nreca.coop
608-441-7346

‘ Manager, Event Education
& Programming
kristen.wheeler@nreca.coop
703-907-5695




Continuing Education

As you progress in your co-op career, NRECA
offers additional programs of interest:

1.
The Supervisor and Manager Development Program (SMDP) is a
flexible, electric cooperative-specific education program focused
on strengthening the skills, knowledge and abilities needed to
hire, develop and lead others, manage performance, communicate
effectively and make decisions. Many topics are applicable to co-op
communicators: building a strong team, change management, time
management, communication styles and deliberate decision making.

The Certified Key Account Executive Program (CKAE) helps

key account executives construct and implement a winning key
accounts management program and further strengthen a program
already in place. Certification candidates have six months from
the date that they pass the exam to complete all requirements.

This intensive two-week learning experience is focused on select
cooperative utility management issues. This program is ideal for
cooperative staff interested in broadening their knowledge and
skills in a condensed, immersive learning environment developed
in the tradition of the original Management Internship Program.

The Robert |. Kabat Management Internship Program is a
comprehensive, six-week blended course (online and in-person)
broken into three, two-week units. The MIP provides in-depth
analyses of the functions and processes of co-op management.
More importantly, it emphasizes practical applications of these
competencies. MIP is held at the University of Wisconsin-Madison.
The MIP certificate is earned by completing all three units and
completing and presenting the results of a personal project that
applies the MIP classroom experience to issues at your cooperative.

Within the next five years, 50% of electric cooperative CEOs and 25% of
employees will be eligible to retire. The Cooperative Career Essentials
Program (CCEP) meets the needs of a changing workforce by providing
the knowledge, skills and abilities every co-op employee, regardless

of role or tenure, needs to best serve their co-op and members.

For more information on all these programs, visit the
Conferences and Education section on cooperative.com.



http://cooperative.com

Certified Cooperative
Communicator (CCC) Program

Building off a rich, 30+ year history of elevating the performance

of electric cooperative communicators, the Certified Cooperative
Communicator (CCC) program supports the strategic role
communicators play at their co-ops. The program is a cohort-based
learning program (a mixture of online and in-person instruction). This
cohort-based learning model mirrors other NRECA professional
development certifications.

In addition to receiving over 93-hours of instruction based on

the CCC Book of Knowledge, CCC cohorts will build strong,
long-lasting relationships that will carry with them throughout
their careers. Upon graduation, participants will have developed
valuable work products such as a strategic co-op communication
plan, a crisis communication plan or a co-op marketing and
branding guide they can implement immediately at their co-op.

Move from a task-oriented practitioner to a strategic thinking, planner
and contributor.

Learn strategic communication skills to advocate for the co-op form of
business and the advancement of the co-op network.

Develop a professional network of strategic communicators for the
purpose of knowledge sharing, collaboration and crisis alliance.

Build a strategic plan that will be implementation ready for your
organization on completion of your course.

KEY CONTACT

Manager, Education,
Training & Events
christine.miller@nreca.coop
608-441-7346



Council of Rural Electric
Communicators (CREC)

The Council of Rural Electric

Communicators (CREC) COUNCIL OF RURAL ELECTRIC

is composed of electric CO M M U N | CATO RS

CoO-0op communicators,
including representatives from distribution, generation and
transmission co-ops, statewide associations, NRECA, the
National Rural Utilities Cooperative Finance Corp. (CFC), NRTC
and Federated Rural Electric Insurance Exchange (Federated).
NRECA provides administrative support for the CREC.

CREC emphasizes the importance

of strategic communication

Always On: [ ngreenng Strategic Cormmuncation

to Strengthen Me

CREC programs and services include:

Spotlight on Excellence Awards
Program

New Co-op Communicators
Orientation (NCCO)

Always On initiative

Autry Award for Always On
Communication R » —

Special Projects

J.C. Brown '/'

CEO Communication

Leadership Award on Excel |ence
Awards

for Strategic
Communication

KEY CONTACTS

Senior Communications
Manager
anne.prince@nreca.coop
703-907-5544

Senior Editor, North
Carolina’s Electric
Cooperatives
scott.gates@ncemcs.com
919-875-3062




Communications Awards within
the NRECA Network

The Autry Leadership Award for Always On Communication is a
lifetime achievement award that honors an electric cooperative
employee with a substantial body of work that demonstrates
leadership and innovation within the areas of communication,
member service and community relations. In 2017 the first Autry
Award was given to Jimmy Autry, the namesake of the award.

The Haggard Award is one of the highest honors conferred by the
NRECA Board of Directors. This national award recognizes the
statewide publication that best demonstrates forthrightness and
courage in support of the national objectives of electric cooperatives.
The award was originally proposed by statewide editors to the NRECA
board in the late 1950s, and was renamed in 1960 to honor the late
George W. Haggard, a former statewide editor, manager and REA
official who championed the creation of statewide publications.

The J.C. Brown CEO Communication Leadership

Award recognizes an electric cooperative or

public power district chief executive officer/ J.C. Brown

general manager who is committed to CEO Communication
. . . . Leadership Award

advancing communication at the cooperative

and in the electric cooperative industry.

This award was established in 2003 by the

Council of Rural Electric Communicators (CREC) and the
Certified Cooperative Communicator (CCC) Program Board. It
memorializes the late J.C. Brown and his unwavering dedication
to the importance of communication as a vital link connecting
electric cooperatives with each other and with their consumer-
members, and to advancing the cooperative business model.

Established in 2018 in memory of Justin Erick LaBerge,

the LaBerge Award for Excellence in Strategic

Communication is an annual award that recognizes an

electric cooperative communicator with demonstrated

influence and impact in co-op communications, both

as a practitioner and contributor across the co-op

network. A recipient of this award embodies the

principles of the Always On Communications model. for Strategic
This program is an initiative of the CREC and NRECA. Communication



For more than 30 years, the
Spotlight on Excellence Awards
program has recognized a body

of outstanding communication ‘,’

and marketing work produced by

electric co-op communication and on Excel |ence
marketing professionals across the Awa rd S

country. The 18 categories reflect
the wide scope and valuable contributions of co-op communicators
today. This program is an initiative of the CREC and NRECA.

The Statewide Editors Association (SEA) Willies Awards

program supports the SEA’s mission to continually improve the
professional skills and techniques of those associated with rural
electrification consumer-member publications which circulate on
a statewide or multi-statewide basis. The “annual SEA Willies”
recognize excellence in a variety of editorial and design categories
including news features, cooperative principles, columns,
historical features, as well as design and magazine layout.

This is the national brand of electric cooperatives’ highest honor

and is presented annually to a cooperative leader who has made

outstanding contributions to building the brand on the national

stage. The call for nominees is made in

December, and the winners are announced

at the NRECA Annual Meeting during the T

Touchstone Energy® Annual Meeting session. k
P—

Touchstone Energy”®

Our Brand Champions may hold different Cooperatives
roles at their cooperatives, but they

have all demonstrated regional and

local engagement with the Touchstone Energy® brand. They

also have contributed in helping showcase the cooperative
difference with their members and ensuring their cooperative

is best-in-class. The call for nominees is made in February, and
the winners accept their award on the national stage at the
Connect Conference. Contact for details.


mailto:tseinfo%40nreca.coop?subject=

Professional Organizations
Outside the NRECA Network

4 cooperative

®= -2, communicators
association
CONNECT. CREATE. ACHIEVE.

A

Public
Relations
Society of
America

AV s,

LinkedIn Learning

wITH Lynda.com’ CONTENT

Cooperative Communicators Association (CCA)

is an organization of 350 professionals who
communicate for cooperatives. CCA works toward
helping members excel in communications-

from writing, photography, and editing to video,
layout and design. Additionally, CCA emphasizes
ideas and strategies for cooperatives.

The Public Relations Society of America (PRSA)
is the nation’s largest professional organization
serving the communications community

with a mission to “make communications
professionals smarter, better prepared and
more connected through all stages of their
career.” PRSA’s membership collectively
represents more than 30,000 members
comprised of communications professionals
spanning every industry sector nationwide.

The Association of National Advertisers

(ANA) is the advertising industry’s oldest

trade association and continues to advance

the interests of advertisers and consumers by
providing its members insights, collaboration and
advocacy. Members of Touchstone Energy® and
NRECA employees are able to take advantage

of ANA materials for no additional cost.

Touchstone Energy® members receive free
LinkedIn Learning licenses (worth $360 each).
This online resource offers more than 13,000
educational courses from Excel to customer
service to communication to leadership, so
co-op employees can learn just about anything
without leaving their desks. To get your license,
contact the coworker responsible for training
at your cooperative or visit the Employee
Education & Engagement interest area in the
Touchstone Energy® section of


http://cooperative.com

Recommended Reading/
Listening List

“Drive: The Surprising Truth About What Motivates Us” by Daniel H. Pink

“Eats, Shoots & Leaves: The Zero Tolerance Approach to Punctuation”
by Lynn Truss

“Extraordinary PR, Ordinary Budget: A Strategy
Guide” by Jennifer R. Farmer

“From Corporate Globalization to Global Co-operation” by J. Tom Webb
“Hacking Innovation” by Josh Linkner

“How to Be the Person Companies Fight to Keep” by Connie Podesta
“How to Win Friends and Influence People” by Dale Carnegie

“Just Listen: Discover the Secret to Getting Through
to Absolutely Anyone” by Mark Goulston

“Made to Stick” by Chip Heath and Dan Heath

“Power Plays” by Ted Case (Exec. Dir., OR Rural Elec. Cooperative Assn.)
RE Magazine—NRECA

“Start With Why” by Simon Sinek

“The Grid: The Fraying Wires Between Americans
and Our Energy Future” by Gretchen Bakke

“The Meaning of Everything: The Story of the Oxford English Dictionary”
by Simon Winchester

“The Power of Habit” by Charles Duhigg
“The Speed of Trust” by Stephen Covey

“Verbal Judo: The Gentle Art of Persuasion” by
George J. Thompson and Jerry B. Jenkins

“What Got You Here Won’t Get You There” by Marshall Goldsmith

NRECA Executive News Brief

Shelly Palmer, daily blog on technology, media, marketing and data science

“Along Those Lines”—NRECA

“Coaching for Leaders”—Dave Stachowiak
“Confident Communications”—Molly McPherson
“Revisionist History”—Malcolm Gladwell

“The Red Thread”—Tamsen Webster



Seven Cooperative Principles

Membership in a cooperative is open
to all persons who can reasonably use
its services and stand willing to accept
the responsibilities of membership,
regardless of race, religion, gender

or economic circumstances.

VOLUNTARY AND
OPEN MEMBERSHIP

Cooperatives are democratic
organizations controlled by their
members, who actively participate in
setting policies and making decisions.
Elected representatives (directors/
trustees) are elected from among the
membership and are accountable
to the membership. In primary
DEMUERA“C cooperatiKes,(membersbhave equal
voting rights (one member, one
MEMBER CUNTR"L vote); cooperatives at other levels are
organized in a democratic manner.

Members contribute equitably to, and
democratically control, the capital of
their cooperative. At least part of that
capital remains the common property
of the cooperative. Members allocate
surpluses for any or all of the following
purposes: developing the cooperative;

setting up reserves; benefiting members

MEMBERS’ ECONOMIC in proportion to their transactions with
PAR“["PAT"]N the cooperative; and supporting other
activities approved by the membership.
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AUTONOMY AND
INDEPENDENCE

mo

200
EDUCATION, TRAINING
AND INFORMATION

COOPERATION AMONG
COOPERATIVES

CONCERN FOR
COMMUNITY

Cooperatives are autonomous, self-

help organizations controlled by their
members. If they enter into agreements
with other organizations, including
governments, or raise capital from
external sources, they do so on terms that
ensure democratic control as well as their
unique identity.

Education and training for members,
elected representatives (directors/
trustees), CEOs and employees help them
effectively contribute to the development
of their cooperatives. Communications
about the nature and benefits of
cooperatives, particularly with the general
public and opinion leaders, helps boost
cooperative understanding.

By working together through local,
national, regional and international
structures, cooperatives improve
services, bolster local economies
and deal more effectively with
social and community needs.

Cooperatives work for the
sustainable development of their
communities through policies
supported by the membership.



Your Secret Weapon:
Cooperative Principle #6

COOPERATION AMONG
COOPERATIVES

Work Smarter

Leverage the experience and expertise of
commuhnicators across the network.

» National partners, NRECA/Touchstone
Energy team members

* Professional communities

* Spotlight on Excellence Library of Leading
Practices

* Cooperative.com tools and resources
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